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ABSTRACT
In recent years, with the rapid development of positioning
technologies, online social networks, sensors and smart de-
vices, large scale human behavioral data are now readily
available. The growing availability of such behavioral data
provides us unprecedented opportunities to gain more in
depth understanding of users in both the physical world and
cyber world, especially in online social networks. In this
talk, I will introduce our recent research efforts in social
and urban mining based on large-scale human behavioral
datasets showcased by two projects: 1) LifeSpec: Model-
ing the spectrum of urban lifestyles based on heterogeneous
online social network data. 2) L2P: Inferring demographic
attributes from location check-ins.

Categories and Subject Descriptors
H.2.8 [Database Management]: data mining, spatial databases
and GIS.; J.4 [Social and Behavioral Science]: Sociology

General Terms
Algorithms, Experimentation, Performance
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