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ABSTRACT

In spite of personal communications moving more and more
towards social and mobile, especially with younger generations,
email traffic continues to grow. This growth is mostly attributed
to (non-spam) machine-generated email, which, against common
perception, is often extremely valuable. Indeed, together with
monthly newsletters that can easily be ignored, inboxes contain
flight itineraries, booking confirmations, receipts or invoices that
are critical to many users. In this talk, I will discuss the new
nature of consumer email, which is dominated by machine-
generated messages of highly heterogeneous forms and value. I
will show how the change has not been fully recognized yet by
my most email clients (as an example, why should there still be a
reply option associated with a message coming from a “do-not-
reply@” address?). I will introduce some approaches for large-
scale mail mining specifically tailored to machine-generated
email. I will conclude by discussing possible applications and
research directions.
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