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Why are we here today?

IS It getting easier to
do Advertising these
days?



The decline of prime time... m

m Itis no longer possible to communicate with 90% of the
population by placing a TV commercial on a few
channels
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How do consumers really feel m
about advertising?

m 61% of people feel the amount of marketing and
advertising is “out of control”

m 65% of people feel “constantly bombarded” by ad
messages (Yankelovich Monitor 2004).
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Consumer activities are all moving
ON DEMAND

m There’s no schedule concerns with Pay-Per-View, DVD players,
Play Stations, etc. and of course, the Web.
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Consumer-controlled media is bigger

than Advertiser-controlled media

m Consumers now spend more to avoid ads (movies,

music, Cable TV, Web sites, video games, etc.) than
Marketers spend to Reach them
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" TV becomes the niche vehicle
- while the Internet goes mass

m Over 40 million Broadband

. . BROADBAND GROWTH IN 2004
connections In Europe

+ Italy: 120%

m 70% total growth in 2005 * UK: 93%
9 +* France: 70%
— 45k lines added daily + Switzerland: 42%
¢+ Spain: 33%
m European homes with poomany: 93 v
* Source.! Nelsen/iNetlra inNgs
broadband, 40% are

watching less TV.

Source: 2004 Nielsen / Netratings / Forrester Research




The home is filling with devices

I Multiplying messages
US household penetration rate, %
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...Driving clutter way up
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30 seconds of consumer’s attention costs
the same now as BEFORE THE
INVENTION OF TV

THE DAYS OF CHEAP TV ARE OVER

THE PRICE OF THIRTY SECONDS
OF CONSUMER ATTENTION
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And this Is just the
beginning...



' Look what Microsoft and
Intel are up to...

m 2004 the “Dlgltal A N digitaljoy.com
H Ome” iS Iau nChed f'-'1'3;'1ii'i";-n1efEr_1=Tl-. g EXPERIENGE THE JOY | SEE THE PRODUCTS | CHOOSE YOUR SYSTEM | BUY IT NOW

m Basically an
Entertainment Server
for the house

m Organizing all content
across all TVs from a
central computer

m Do you see “watch
TV commercials” on
the list?




So what's an Advertiser to do?

Primetime Decline
Negative Consumer Attitudes
On-Demand Activities
Consumer-Controlled Media
Broadband Explosion
Endless Devices in the Home

Sky-Rocketing Cost of Media



First, know the ‘new’
consumer



- The ‘New’ Customer distills
- down to two simple words

Control




Second, know the
new rules of
Advertising



Advertising 2.0
Ten Rules to Live By



1) The ‘Lean
Forward’ Medium



'Lean Forward Medium




2) Watch the money
(media money that Is)
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Media money flowing into product
placement and sponsorship marketing

MediaDailyNews
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Product Placement Outpaces Ad
Spending

by David Kaplan, Wednesday, Mar 30, 2005 8:00 AM EST

WHILE THE VALUE OF PRODUCT
placement has been a tough nut far
the media industry to crack, PO
Media, a marketing researcher that
has put together a brief histany of
the practice, is putting the net
worth of the aoverall product
placement market last year at 53,46
billion--an increase of 30.5 percent
over 2003, And according to its
projections, that's only the
beginning. PO Media is also saying
that product placement grew at a
compound annual rate of 16.3 percent fram 1999 to 2004, And since
1974--when the company began tracking product placement
spending--the value of product placement rose at a compound
annual rate of 10,5 percent,

"We use The Glﬂhe,!
Metro, Boston.comn,
and GlobeDirect...
And we get results.”

,T'_B BostonGlobeMedia

Both in 2004 and in the 1999-2004 period, product placement was

FORBES MAGAZINE

CAFITALIST TOoL

Today's Most Read
1. etz Eve Deals Qutzide Upfront, Explore Mew

#edia Cptions

2. A0L Braces Wideo Ads With Lightningcast

3. Google Promotes 'The Break-Up' On Widea
Search

A. W Takes Best Of WE, PN




3) Time shifting Is a
reality



" Time shifting is a reality

m TIVO and SkyPlus made the VCR promise come true (25 years later)




Personal Video Recorders (PVRS) m
allow customers to cut you off

“The consumer-empowering digital
device that mass advertising and
TV executives fear the most is the
Personal Video Recorder”

- Business Week

PVR users watch 30% more
television than before and
SKIP 70% OF THE
COMMERCIALS

Chang'mg r"
limes
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way to mulhpurpose dlgltal

and connected
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Data: IDC, Strategy Anaiytics. Datamonitor, Global Inckustry Analysts




4) Forget channel
planning, think
portable content



Content will become device agnostic
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Watch full episodes online for free!
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Welcome to the only place online where you can watch
full episodes of your favorite ABC television shows!
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5) Consumers are
creating most of the
content
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'Viral Marketing: How does it works?

m [nitial aroup are ‘seeded’ bv havina first access to the ‘viral’ clip




The contents of this video are for
entertainment purposes only. Microsoft Corp.
disclaims all warranties and conditions with
regard to use of the material for other
purposes. Microsoft Corp. shall not at any
time be liable for any special, direct, indirect
or consequential damages, whether in an
action of contract, negligence or other action
arising out of or in connection with the use or
performance of the material. Nothing herin
should be construed as constituting any kind
of warranty.



Results: MS ‘IT's Showtime!” Viral Clip woNDERMAN

m Over 1 million unique views (and still counting...)

m Referenced in over 74, OOO blogs
CULTUREBUZZZ &
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The bnk abowe opens a Wndows Media [ asf) wdeo created by Microsoft TechMet UK that shows
bow Micresoft zoftware engineers are constantly trong to develop new teols to help them better
understand the pain and frustration ordinary Windows users feel when bugs are encountared in the
product

Conchial Re: Micorosoft WSYF
"Tenretuola Mr.Templar"

And for the record that was filmed at Microsoft UK HG in
Reading and those guys are real Micarosft employees. |
usedto spend a lot of time there and recognise at least two
ofthe SMT team memers.

1 Pand

ben mcconn

| & J ackie hu | a WSYP Project: "We Share Your Pain"

A friend of mine pointed me to Microsoft L K.'s very innovative WEYP Project, As someone who works closely with early adopters
of our technalogy, I'm all for increasing the connection between our customers and the product team...especially, the individual
develaper, So, if you've ever wondered what happens when you press the Send Error Report button after an application failure,
you need ta watch the four minute video. And T need to check my chair tormorrow morning. :-)
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Church of the Customer Blog
All about word of mouth, customer evangelism and citizen marketers.
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6) Know the difference
between an influencer
and a squeaky wheel



Today’s Marketing Challenge

HOW DO | LISTEN to
consumers in a Digital
Ecosystem?
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/) The power of
technology will change
everything (again)



Endlessly cheaper and more
powerful technology

transistors
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Every two years, the number of transistors on a chip, and the speed of those
chips DOUBLES. And the price of computing power HALVES.




Nicer than the check in staff




Musicplasma.com



8) Know thy Segment
and spend correctly



Youth segments turn the old m
advertising model on its head

Internet and Video Games have the same
priority as TV

Favorite -""""‘ -"""'"
leisure @ l§ @
activity of \ = n l —=

meni18-54 Go online Watch TV Play videogames
22% 229% 22%

s

Listen to music
4%

I/@\l
Go see amovie Watch movie on Read a book or
9% DVD or VHS 6% magazine 6%

Source: Jupiter Research / Ipsos-Insight




OLD PEOPLE'S HOMES WILL BE m
FILLED WITH GAMERS

If you sought solace from
your life in virtual
environments at the age of
fifteen, you are likely to do
SO again in your seventies.




9) The ROI dream
has become reality



Web Speed

m Internet Ad
spending
driven by
massive
growth of
search
marketing
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/3 Google Search: flowers - Microsoft Internet Explorer - |7 %

J File Edt Yiew Favarites Tools Help |
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Advanced Search  Preferences  Search Tips

Premium Ad

GOL)Sle IﬂDWErS Google Search | I'm Feeling Lucky |, Placements

cearched the web for flowers. Rezults 1 - 10 of about 5,570,000, Search took 0.11 seconds.
JustFlowers.com - Best Online Florist - Secure Ordering Sponsored Link
JustFlowers.com  Same day flower delivery on over 1000 arrangements!

Flowers: Save 30-55%! Order Direct from the Grower, from $29.95! Sponsored Link

www.proflowers.com  SPECIAL: FREE VASE with order! GUARANTEED FedEx delivery!

Category:  Shopping » Flowers

1-500-FLOWERS COM - Flowers Flants Gourmet and Sweets .. Sponsared Links
... Program | Investar Relations | About Us | Terms of Use | Employment | Stare Locatar 510 Off Flowers Mow!
| Privacy | Wireless Senices Copyright 2001 1-800-FLOWERS . COM, INC. Be autiful bouquets, gift baskets &

Description: Many different bouguets to chooose fram. sllenit=. Smame, arlfne o7l
Category: Shopping = Flowers = YWire Services wanewy. Cliffords. com
ww. 1800flowers. comy - 26k - Cached - Similar pages - Stock quotes: FLWS AdWords Inte rest; m—

o _ Placement
The Original Virtual Flowers - VirtualFlowers.Corm - Send ... S (s Bl el
... Wirtual Flowers - Mow Featuring... CanadaFlowers for Canadian Customers. Yiduoal Matiorwwide Deliveny & Days a Meak
Flowers - On-Line Gift Shoppe, ... Thank you for using Virtual Flowers . ... FlowersiPlantsBalloon Bouguets
ey, virtualflowers.com/ - 13k - Cached - Similar pages waw. mynationwideflorist. com

Interast: S——

Yirtual Florist - send a free virtual card or fresh flowers ...

... Order the highest quality flowers and gifts online for delivery anywhere in JusgtFlowers -Best Florist
the world. Teleflora® Weber® Grill Bouguet ltern: TF $44.95. ... gai'tu”“:?“ f’?fh _f;:'ll’“e's
Description: Send free vitual flowers to that special someane, or send a fresh arrangement of flowers. e =]

&] l_ |_|ﬂ Internet



10) As complicated
as It gets, never
forget simplicity
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11) Get a partner that
Knows the space



No AD agencies here...

Figure 4 Forrester Wave™: Web Design Agencies For User Experience-Led Projects, 02'06
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Go online to download
the Forrester Wave tool
for more detailed product
evaluations, feature
comparisons, and

customizable rankings.

Source: Forrester Research, Inc



Thank You!



	The ‘Next Generation’ of Advertising
	Why are we here today?
	The decline of prime time…
	How do consumers really feel about advertising?
	Consumer activities are all moving ON DEMAND
	Consumer-controlled media is bigger than Advertiser-controlled media
	TV becomes the niche vehicle while the Internet goes mass
	The home is filling with devices
	…Driving clutter way up
	30 seconds of consumer’s attention costs the same now as BEFORE THE INVENTION OF TV
	Look what Microsoft and Intel are up to…
	The ‘New’ Customer distills down to two simple words
	Lean Forward Medium
	Watch the Money
	Media money flowing into product placement and sponsorship marketing
	Time shifting is a reality
	Personal Video Recorders (PVRs) allow customers to cut you off
	Content will become device agnostic
	Content will become device agnostic
	Consumers create most of the content
	Viral Marketing: How does it works?
	Results: MS ‘IT’s Showtime!” Viral Clip
	Today’s Marketing Challenge
	Endlessly cheaper and more powerful technology
	Nicer than the check in staff
	Data will be navigated visually
	Youth segments turn the old advertising model on its head
	OLD PEOPLE’S HOMES WILL BE FILLED WITH GAMERS
	Web Speed
	No AD agencies here…

